UNDERSTANDING ADOBE EXPERIENCE PLATFORM

Adobe Experience Platform (AEP) is more than a stack of best-in-class tools; it's an ecosystem designed to unify data,
automate engagement, and personalize every moment at scale.

But to unlock its true power, you need to understand the technical roles each product plays, how they connect, and
what they require to run smoothly. That's where the difference between owning the platform and activating it
effectively really shows up.

Let's break it down.

Before journeys are orchestrated, content is personalized, or campaigns are launched, data has to be connected,
trusted, and ready to activate. That's the role of Adobe Experience Platform.

AEP serves as the foundation for every customer interaction. It unifies data from across your ecosystem, stitches it
into real-time customer profiles, and makes that intelligence accessible to every connected Adobe tool. Whether
you're driving B2B demand, optimizing omnichannel journeys, or scaling personalization, AEP is the connective layer
that powers it all.

At Leadous, we help you implement AEP not just as a product, but as a platform for transformation. One that evolves
with your team, your tech, and your ambition.

RT-CDP ingests, unifies, and stitches customer data into real-time profiles using Adobe Experience Data Model
(XDM). It connects online and offline identifiers, applies data governance, and enables activation across channels.

Key Technical Considerations:

Data design & ingestion across channels

Source connectors and destinations (Adobe Experience Cloud applications, CRM, web, mobile, offline)
Real-time identity and audience =configuration and syncing

Data governance & labeling (PIl handling, consent policies)

Segmentation and activation across marketing channels

RT-CDP is foundational. Without clean, consistent data models and governance in place, downstream tools can't
deliver their full value.

AJO turns real-time profiles into action. It triggers, personalizes, and automates omnichannel experiences—from
emails and push notifications to in-app mMessages and beyond.

Key Technical Considerations:
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Event-driven architecture (streaming event ingestion + rules)
Channel configuration (email, SMS, app)

Decision management (eligibility rules, branching logic)
Integration with RT-CDP segments and attributes

AJO doesn't just automate, it adapts. But it depends on the right signals, triggers, and content availability to operate
at full speed.

Marketo drives B2B and high-velocity marketing programs with deep lead lifecycle capabilities and native CRM
integrations.

Key Technical Considerations:

Lead scoring and revenue modeling

Triggered program logic (nurture, engagement, scoring)
API syncs with Salesforce or Microsoft Dynamics
Marketing attribution (Marketo Measure or Bizible)

When integrated with RT-CDP and AJO, Marketo can serve as both a tactical execution hub and a strategic
performance signal source.

Analytics offers deep behavioral intelligence across web, app, and digital touchpoints, and becomes even more
valuable when paired with CDP profiles and CJA.

Key Technical Considerations:

Tagging consistency (via Launch or Adobe Data Collection)
Report Suite design

Workspace dashboards + custom metrics

Integration with CJA and RT-CDP for cross-channel insights

This is where you don't just measure performance, you understand it.

CJA lets you build and explore full-path, multi-touch reports across all channels, leveraging Adobe’s Analysis
Workspace and RT-CDP data lake.

Key Technical Considerations:

Data views and schema alignment (XDM parity)
Attribution modeling (time-decay, algorithmic, custom)
Workspace gueries and visualizations

Integration with Adobe Analytics and offline sources
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It's your single view of the customer journey: flexible, visual, and ready to answer the questions your CRM never
could.

Target personalizes content and experiences across web and mobile, powered by testing, automation, and Al-driven
recommendations.

Key Technical Considerations:

mbox and at.js implementation

A/B, multivariate, and auto-allocate testing

Personalization libraries and audience sharing from RT-CDP
Integration with Analytics for A4T reporting

Target shines when it's fed by clean segments and backed by strong hypotheses. Without that? It's just guessing.

You can have the smartest data and most powerful automation, but without exceptional content and seamless
delivery, the experience falls flat. That's where Adobe Experience Manager (AEM) comes in.

AEM is the experience engine behind the moments your customers see, touch, and trust. It brings content and
commerce together across web, mobile, apps, and more, so you can deliver personalized, consistent experiences at
scale.

When integrated with AEP, Target, and Journey Optimizer, AEM becomes part of a connected content-and-context
ecosystem, where every experience is timely, relevant, and measurable.

AEM Sites
Create, manage, and deliver web experiences faster. Sites enables teams to build once and publish
everywhere, with built-in tools for localization, personalization, and responsive design.

AEM Assets

Your digital asset management powerhouse. Assets organizes and delivers brand-approved content
across channels, making it easier for teams to collaborate and reuse assets that are always on-brand and
up-to-date.

AEM Headless

Build content once and deliver it anywhere, apps, devices, voice, and more. AEM's headless architecture
gives developers the flexibility to use modern frameworks while ensuring marketers can still control and
update content without writing code.

At Leadous, we make AEM work the way it should, with less friction and more freedom. Whether you're launching
new digital properties or optimizing what you've already built, we help teams unlock the platform’s power without

slowing down the pace of content delivery.

Because great experiences don't just happen. They're designed, delivered, and constantly improved, with AEM at the
core.
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GenStudio helps marketing and creative teams plan, produce, and distribute content at scale, connected directly to
campaigns and journeys.

Key Technical Considerations:

Asset management and tagging

Workflow automation between brand and demand teams
Personalization-ready templates

Integration with AJO and Marketo

It ensures your content isn't just on brand, it's on time, on message, and aligned with real customer context.

Workfront powers project management, team collaboration, and task visibility across marketing and IT, crucial for
coordinating complex AEP rollouts and campaigns.

Key Technical Considerations:

Work queues and team structures

Governance workflows and proofing

Request intake and prioritization models
Reporting on project timelines and performance

Workfront makes the how happen, so your teams stay in motion, even as your tech evolves.

Adobe Advertising brings paid media into the AEP ecosystem, letting you extend data-driven segmentation into
DSPs and advertising platforms.

Key Technical Considerations:

Audience activation from RT-CDP

Campaign orchestration and budgeting

Media attribution and path-to-conversion insights

Integration with Analytics and Target for closed-loop optimization

The value? Precision targeting powered by the same profiles you're already nurturing elsewhere.

The Power is in the Platform

Each AEP product is powerful on its own, but the magic happens when they're implemented together, intentionally,
and with a plan to grow. That's where Leadous comes in.

We bridge the technical and the tactical. We speak marketer and developer. And we design your implementation to
feel less like a launch, and more like momentum. Ready to make your platform products work as one? Let us lead

YOou.
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